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Fernando is a strategic global operator with executive experience in the technology sector. He 

has spent over 20 years working in start-ups, scale-ups and established leaders in the sector. 

He is currently Chief Product Officer of Monzo, a leading digital only bank in the UK and US.  

Fernando started his career at Microsoft and McKinsey where he saw growth and 

transformation of information companies. This experience led him to move to Elsevier as Head 

of Technology where he was responsible for its digital transformation. As part of this, Elsevier 

acquired a London based startup, Mendeley, which he led for 3 years. From there, Fernando 

moved to Just Eat as Chief Product & Technology Officer where he saw explosive growth and 

culminated in the merger of Just Eat & Takeaway.com. Fernando then moved to Rappi, Latin 

America's first Super App, where he led their efforts across Product & Technology.  

Fernando is originally from Argentina but he has extensive experience in US, UK and Latin 

America. He holds an MBA from the Wharton School as well as an engineering degree from 

ITBA (Instituto Tecnologico de Buenos Aires). 

 


